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Associations
Integrate
Channels
While the amount of
mail coming from these
groups is on the small
side, the overall strategy
and tactical execution is
not lacking, including
sudden booms
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Penn-Environ-
ment Goes Local

.. and more “Top Mail-
ings,"” including United
Farm Workers, Veer
and 5t. Joseph's Indian
School ... page 5

FROM YOUR
COPYWRITER

DURING RECESSIONARY TIMES

In the movie “Jerry McGuire,” Cuba Gooding Jr's
character Rod Tidwell says to Tom Cruise’s Jerry
over and over again throughout the film, “Show
me the money.” A frustrated Jerry McGuire
understands exactly what he has to do and
pleads with the exuberant Rod by saying, “Help
me ... to help you."

That, in a nutshell, is the symbiotic relation

ship between a copywriter and direct marketer

during the best of times. Needless to say, it's
even more important to have such a relation-
ship during the worst of times. With us headed
full tilt into a recession, it's the time when we
truly have to help each other ... page 12
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11 Ways to
Perk Up Your
pURL Strategy

Using pURLs,

miailers can avoid the
unknown and measure
every response. “The
mailers themselves
will be able 1o tell for
the first time every
single person who's
going online, how
often ... page 16

Anatomy

of a Control
With its ecight-page
letter, fnterncationcl
Living's long copy is
still winning subscrib-
cr's hearts, 28 years
later, The letter is part
of what may be one of
the longest page 14
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GenY ... pape 4
PremivmWatch:
Retailers
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StraightTalk:
susan Plonkey,
vice president,
customer
service,
LISPS
preage 22




D ThisMonth’s#3Mailing by Joe Boland

A Creative Look at Engaging Customers

Veer uses an unconventional design to resonate with fellow creative professionals
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The Snowball Effect

Mutlling over a design can be a tedious task, but sometimes,
ane greatl wea can lead to another, and a unique, one-of-a-
kind maill plece can be barm. That's exactly what happened
with visual images and creative professional company Veer
for its Member Handbook campaign, “it actually was a
concept that grew throughout,” says Xerxes Irani, creative
director for Veer, “The handshakes were first, and it just
T= grew and grew. As [copywriter Anders Svensson) wrote, we
= designed.” The result was a 24-page handbook full of cre-
ative design that has been causing quite a stir for Veer,
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